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ÅChanges are automated and impartial.ò 

 

Å "Having a correct, comprehensive, and 

up-to-date listing is the most effective 

way to ensure the best possible 

ranking."  

 

ÅòGoogle Maps ranks business listings 

based on their relevance to the search 

terms entered, along with geographic 

distance (where indicated) and other 

factors. Sometimes our search 

technology decides that a business 

that's farther away from your location is 

more likely to have what you're looking 

for than a business that's closer."  
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